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Graduate

Are you a 2nd year or final
year student? Take your
CV to the next level with
a GraduateOn internship.

Paid internships





GraduateOn is the internship
scheme for University of
Chichester second and final 
year students. 

If  you are a second or final year student and
successfully register with GraduateOn you will
be eligible to apply for paid internship
opportunities with local employers advertised
direct to you through the scheme.

We work with employers in West Sussex and
neighbouring areas to ensure we can offer job
roles in a range of different sectors and
professions and we assess every opportunity to
ensure that it provides a valuable work
experience for a student or graduate.

GraduateOn internships pay at least National
Minimum Wage, can be full or part-time, last
between 4 weeks (20 days) and 12 months and
will either start or take place during Summer
2017.

GO for it!

For details of how to apply to GraduateOn visit
http://bit.ly/GradOnMoodle 

Find out more:
• Tel: 01243 812075
• Email: graduateon@chi.ac.uk
• Visit: http://bit.ly/GradOnMoodle 

or www.chi.ac.uk/graduateon

Do you want quality, paid work experience 
to raise your CV to the next level?



The Application
Towards the end of my degree I started looking
for jobs and came across the GraduateOn
programme on the University of Chichester
website. I found all the information clear and
concise and it was an easy process to undertake.
I applied for a number of positions, gaining quite
a few responses. I then went on to two
interviews and got offered the internship at
Tuppenny Barn.

The Internship
I went into the role with few set expectations,
although I have had to make less tea than I
thought an intern was supposed to! The amount
of work I have undertaken has been extremely
extensive, and has given me a lot of space to
develop. I have learnt a number of skills relating
to the field of marketing, having pretty much
covered all the tasks possible within the job, from
digital marketing to working with press and
taking my own photos. I have also learnt a lot
about working with different people and
becoming part of an organisation, which is a lot
easier when working with a number of very
talented individuals.

The Benefits
The internship surpassed my expectations. I was
given the opportunity to undertake a number of
roles as part of my internship and because of
this, I would feel confident in most marketing
positions available on the job market.
The experience I have had working as a
marketing intern at Tuppenny Barn has been
inspiring. Working within a social enterprise, not-
for-profit organisation has shown me what can
be achieved in a relatively short space of time
with limited funds. I have gained a wide range of
marketing experience and the people have all
been genuinely friendly and helpful. I feel that the
valuable knowledge I have gained will put me in
good stead for the future.

Student case study
Student: Adrian Brown
Degree: Music with Music Marketing 
and Administration
Internship: Tuppenny Barn Education Ltd.

“Having an intern from the University of Chichester at Tuppenny Barn was an experience
we would thoroughly recommend. We gained an individual who contributed much to our
marketing plan in both practical and innovative terms. It was good for us to form a new
partnership with the University and we hope that this relationship continues. We are keen
to have another intern if the opportunity presents itself and funds are available.” 
Maggie Haynes, Proprieter



The Application
I first found out about the GraduateOn
programme through the University website so I
got in touch to find out more. Having found a
position that interested me, the team at
GraduateOn were very helpful in ensuring that I
had all the information available so that I could
be fully prepared for my application and
interview, and connecting me with the right
people for the interview. I found the recruitment
process a very positive experience - even during
my interview with the Chichester Observer, I felt
that I was gaining crucial experience and learning
to identify the kind of skills that employers in the
industry are looking for in applicants. 

The Internship
Initially, the level of duties were as I expected,
but by the third day on the job I was able to
begin making my own suggestions and taking
initiative with the work. I really enjoyed the level
of responsibility I was given. During the times
when I had a lighter workload, I learned to take
the opportunity to come up with my own ideas
and make suggestions.Through this internship I
have learnt to take initiative and be creative in
my work, and not be afraid to make suggestions.
I have also gained confidence in approaching new
people. The constructive feedback I received has
also been really helpful in improving my

journalistic writing style. I feel that my time on
this internship has given me the opportunity to
develop my social and writing skills as well as my
confidence and my understanding of working in
the industry. 

The Benefits
This internship has exceeded my expectations
and has been an invaluable experience. The team
of people I have worked with have been
amazingly supportive and excellent role models. I
am extremely grateful for the opportunity I have
been given to work at the Chichester Observer
and I feel that it has been a crucial experience to
learn about the industry and make important
contacts. I'd like to thank both the team at the
Chichester Observer and at GraduateOn for all
their help and support.

Student case study
Student: Emily Turner
Degree: BA in English and Fine Art
Internship: Chichester Observer, 
Sussex Newspapers

"Emily has taken an awful lot of pressure off the editorial and events teams in Chichester.
The quality of her work has been excellent” 
Sussex Newspapers



The Application
I found out about the GraduateOn programme
through my lecturer, Dr Brian Lobel. I contacted
GraduateOn letting them know I was interested
in applying for a 4 week internship at Brighton
Fringe. Within minutes I received a simple
registration form, which I filled out and sent back
with my CV and a covering letter.  Within 2 or 3
days I was asked to go for an interview. The
interview was quite informal and about getting to
know one another in terms of work ethic. Once
the starting date of the internship had been
arranged, we decided it would be best for me to
meet the rest of the Brighton Fringe team the
week before I began. Needless to say they are
the friendliest people I have met.

The Internship
My first week of the internship was very exciting
and intense with lots of new jobs to be done.
These jobs included advertising to the general
public by handing out flyers, putting up posters,
welcoming participants of the Brighton Fringe
and helping the general public find the correct
venue for their shows. I was Front of House for
Fringe City, which was a street event that
happened every weekend during the Fringe.
During the second week of my internship the
festival was coming to an end, which meant I got
to learn how the biggest festival in England closes
down after 675 events at 180 venues in the
space of 4 weeks. I learnt how to archive and
update databases as well as help run social media
accounts and gain a first-hand knowledge of a
large arts festival. 

The Benefits
This internship has given me an experience I will
never forget. I have met professionals in the arts
industry who I will be keeping in contact with
for future reference; I am looking forward to the
Brighton Fringe in 2015. I was a very nervous
person before my internship had started. My
first step in a career path I would like to follow
had begun; I was leaving behind my old job as a
Sales Assistant to become part of  something
bigger, and it was. As soon as I arrived I knew
this was a job I would much rather be in.
Towards the end of  my internship I was given a
reference and I was able to add this experience
to my CV.  This helped me get a job at the
Chichester Festival Theatre as Front of  House
Assistant which is, again, another step forward
in my chosen career path. Thank you
GraduateOn and Dr Brian Lobel.

Student case study
Student: Ross Gardner
Degree: BA in Performing Arts
Internship: Brighton Fringe 2014

Photo: Brian Lobel.



The Client
Brandwave is full-service marketing agency
specialising in the sports market and delivering
on a global scale for some of the most successful
brands in the industry.

The Challenge
As a local agency, Brandwave were keen to
support the development of local talent and
improve employment prospects of young
people, but were concerned that we would not
have enough work to keep them busy.

The Project
Brandwave employed Kacper Kowalik, a Digital
Film Production and Screenwriting student, for
an eight week internship during the summer. 
He undertook video editing and animation for
client videos.

The Results
Brandwave already had a professional working
relationship with the University’s marketing team
through working on multiple projects, mostly
related to video, and were delighted to find a
student who could work with them in similar
areas. GraduateOn were able to give the
company a selection of candidates with varying
levels of experience and skills that could fit their
requirements. After initial concerns about the
volume of work they could offer, Brandwave
quickly saw how much work Kacper could help
them with and he proved to be a great addition
to the team.

Employer case study
Brandwave Marketing Ltd

“Our intern had a positive impact on the 
business by helping us with a number of
demanding projects and improving technique 
on our video and videography skills” 
Vicky Stickland, Commercial Director
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Contact Details
• Tell: 01243 812075
• Email: graduateon@chi.ac.uk


